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I. INTRODUCTION 
 

A. This Policy sets forth the scope of photography and videography services 
available to the University and the instances when photographers and 
videographers working on behalf of the University can take photographs and 
videos in public with implied consent. 
 

B. This Policy also sets forth requirements for photography/videography by non-
University personnel and by members of the University community for private, 
non-profit, commercial or newsgathering purposes. 

 
 

II. POLICY OVERVIEW 
 

A. 
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services are: 
¶ Marketing & Communications; and 
¶ Digital Media Services 

 
In addition to Marketing and Communications and Digital Media Services, 
there are several departments (identified in the Resources/University 
Providers section below) that have dedicated staff photographers and 
videographers.  

 
4. The University client will be required to pay for: (a) any fees associated 

with University-provided photography and videography services, (b) 
freelance charges when applicable, and (c) print processing, delivery and 
mailing.  

 
B. Permission to Photograph on University Premises 

 
1. The University is located on private property; thus, any photographers or 

videographers who are NOT members of the University community may 
obtain photos/video on University Premises ONLY with permission of: 
 
a. The subject(s) of their photography/videography; 

 
b. The cognizant building/office/department/school administrator; and/or 

 
c. The Division of Marketing & Communications. 

 
2. Amateur photography/videography by members of the University community 

and guests/visitors at University events is generally allowed, provided that 
the photographer/videographer has permission of photo/video subjects or is 
photographing/videotaping general crowd shots of an event considered open 
to the public. Any photography/videography that is disruptive, intrusive or out 
of compliance with University policies should be reported to Campus Safety. 
 

C. Consent to Photograph/Video Individuals and Groups 
 
1. Implied Consent 
 

 

https://www.du.edu/marcomm
https://www.du.edu/it/services/digital-media-services
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B. Digital Media Services 

▪ https://www.du.edu/it/services/digital-media-services  
▪ https://www.du.edu/it/services/digital-media-services/video-capture-

production 
▪ https://www.du.edu/it/services/digital-media-services/video-creation-

studio  
▪ https://www.du.edu/live-video   

   
C. Athletics and Ritchie Center Events  

 
D. Newman Center for the Performing Arts  
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